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5Ŝ- ūČM²C�mèņÏ
❖ ���ūČM²C�Pd�mèņÏ  

Leadership in Hinge and Stand products

❖ ¹�3ĽĄöŷÿÔ¾�ûDÉ·QĞ��7Ź�ħPd��[¦µÔ
ŏă70xÍÉ·Q  
Serve tier 1 customers with own masterly technology, molding design, 
product development and total solutions

❖ î"þ�Ŋ´¼ĎŷćÍnĽÕ8ŷ¼>Bz�ROE                        
Deliver good business results, sound financial structure and 
outstanding ROE

❖ �¡mè�lÞŘå·Qs$mĻŹÙÂ+��Ĉc£İ  
Keep ahead in current position and explore new apps for growth and 
create value for all shareholders 
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N½ľĚ 
Company Profile



N½ÅĮ Company Introduction
Syncmold, a worldwide hinge/stand leading provider, established in 1979 and listed on TWSE 
in 2009(code:1582)
❖ buHeadquarter: �«� New Taipei City

❖ Ŧ(FChairman: ĭ�ŕ Mr. Chen 

❖ ~i��Employees: ñ5,500(3Q15) 

❖ 3Q15 ¿?ŀCapital: NT$1.498B; ¿·Total Assets: NT$9.56B

❖ Y2015 Q1~Q3þpRevenue: NT$7.15B; 6ĈťĸEPS: NT$4.06 

❖ Y2014 þpRevenue: NT$10.06B; 6ĈťĸEPS: NT$5.71 

❖ Y2013 þpRevenue: NT$9.07B; 6ĈťĸEPS: NT$4.43

❖ :	·QMajor products: 

❖ Ĵü`·Qcomponent products(Monitor/TV/AIO hinge & stand)

❖ œŒ·Qplastic products(plastic mold/ plastic injection)
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�·ê& Manufacturing Sites
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1Q15~3Q15
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·Qüq Product Mix
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9þ 4 
Financial Results



2009-2014þpĔĚ Annual Results
Revenue:NT$B/ EPS: NT$

2009 2010 2011 2012 2013 2014

EPS Revenue

10.19.18.48.4
6.75.9

5.71

4.43

5.27

3.713.85

5.695.69

3.85 3.71

5.27

4.43

5.71

RECORD 
HIGH



�Øþ�ĔĚ Quarterly Results
Revenue:NT$B

1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14 1Q15 2Q15 3Q15

Revenue GM% Net profit ratio

10%
7%7%

10%9%9%
6%7%8%

7%7%7%
10%9%9%

23%21%23%24%23%23%21%23%22%21%23%23%24%23%22%

2.62.42.2
2.72.82.7

2.02.2
2.52.4

2.02.02.22.22.1

9% 9% 10%
7% 7% 7%

8% 7% 6%
9% 9% 10%

7% 7%
10%

22% 23% 24% 23% 23% 21% 22% 23% 21% 23% 23% 24% 23% 21% 23%



2010 2011 2012 2013 2014 2015F

127134
145

155
170172

M units/ source: MIC, WitsView

8­Ŀ�ø�ßh Global Monitor Shipments



ĩI��ŐĖ Monitor Market Share
unit: M; rev:NT$B / source: MIC, WitsView, �ŐĖ�N½ł�

2009 2010 2011 2012 2013 2014

Syncmold Monitor Market Share

23%
26%

24%22%21%21%

323737373532

21% 21% 22% 24%
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23%

5.3 5.2
6.3 6.8
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Monitor Revenue



ĩÕćÍnĽ Solid Financial Structure

2010 2011 2012 2013 2014

45% 49% 41% 40% 44%
Debt Ratio

2010 2011 2012 2013 2014

174% 189%
223% 199% 184%

205% 226%
263% 234% 216%

Current Ratio Quick Ratio

2010 2011 2012 2013 2014

8% 6%
9% 7% 9%

14% 14%
18%

14% 16%
ROE NI

5yrs Avg: 44%

5yrs Avg: current: 229%, quick: 194%

5yrs Avg: ROE 15%, NI: 8%



Z�Ĉc£İ Deliver Higher ROE

ńź¿àÃ=�2011-2013"vĜŹūČņ�ê�ŉ�!íŷŨ£; 1�ìŹ@�Ĵü`·zķá G¿à
ńźROE�ŗ%ý£/ĈcĉİŹÞ�$Å}vĜ���1 Ź@�Ĵü`M�ì^×>¿àŹķ$ŗEý£/ýÄ

5Ŝ ūČ @�Ĵü` ¸ġ�ì

11.6%11.9%
8.3%

16.1%

2012-2014 avg

16.1%



î"ũ£ĖĒ Good Dividend Yield

2009 2010 2011 2012 2013 2014 2015

8.6%

4.8%
6.5%

8.4%
7.0%

5.0%

7.6%

ńź�ók!E��Ĉ��÷ÆŸ*"Ñk4.5/ók!EĈ�52.5= 8.6%



¼¢ŷįĘÉåo 
Strength, Strategy & Outlook



❖ ūČM²CĄöŷï±øj£m©Bz Technology ahead of peers 
FrMPd��ņqDŹ�ħÔŏă7�²CûÂĄöÉ ?nĽ

❖ jzĞ�xÍŷŢ{»q innovative and experienced R&D, vertical 
integration and one stop shopping  
FrM¦µÝB��·QŹ:èM�I·zĊ¤, XIDĳù
3Ľ¾�ŷÿ
ÔûÂŹĴ`�·Éü�ŹV»xÍ

❖ �·ê&č|¦µŹ�ħä-s��7ÉĩIħsĨ production location 
close to clients, provide prompt solutions and reliable supply chain  
č|¦µŷśÃxÍŷRē¶š ŹM¦µËÊFrqDYą

❖  T{�9þéÎŷĩÕ�ćÍnĽ Sound financial structure with well 
integrity management 

9þ¼¢ Strength



9þįĘ Strategy
❖ �ûMfò�ıSįĘ in house production and procurement policy

‣ w�xÍQ� upgrade service quality

‣ ċÌķò ? cost down

‣ ĢęĴü`�·Éħß�7 enhance component production and supply capability

❖ ���·´Ė improve production efficiency

‣ Ĵü`Ċ¤ÐÆ� standardized component/ parts spec

‣ �·�,� automatically in production

❖ Řå2Ō·Q�ŐĖ expand market share on higher end products

‣ ğt�ŷđŷâ�É¾�We20·QĞ�É�·  
focus on higher value-added products, i.e., light, thin, eco-friendly & high quality



þ�åo Outlook
❖ ��·QļK�Ä  

Design and upgrade products with higher value
‣ ·Qüq¨2Ō�å  

high -end product portfolio keeps penetrating 

‣ »q@�(z�2·QļK�Ä  
integrate with electronic business to improve products value 

‣ ÁŅÛŬģM�Û²C 
smart display & new model stands

‣ POS·QMRYĴü  ̀
POS products & peripheral components

❖ �ºLsÜH\�Źw�N½þ�]� 
Enhance business fundamental and competitiveness thru. quick react 
to industry change
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Q & A

Thank You for Listening


